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Theese logo sets include five color
variations in the formal,
horizontal, and an option web
banner configuration. Each color
variation comes in three formats:
PNG (transparent background),
JPG (raster format) and EPS
(vector format).
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All schools can choose their ideal
lockup configuration, which ensures
that they keep existing brand equity
and are represented in the way they
best see fit. We recommend the
formal configurations for external
communications; the horizontal
configuration for internal

communications.
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